In the past days 18,19 and 20 of April 2007, it had place in Madrid another international
meeting of Markdata. It was already the 7" international meeting that Markdata
organized and once more with the presence of all of our international partners, namely
Brazil, México, United States, France, Belgium, Spain, Ukraine, and many others. A total
of about 60 representatives of different countries were present.

The meeting had as one of the main goal's to present to the market the most recent
developments of the company, as well as to analyze and discuss the needs of each
client, share experiences and decide on the strategy to follow in the future.

The international meeting had it start with an
introduction made by José Manuel de Oliveira
(General Manager of Markdata) on the main
objectives of the event and the resume of the 6
previous encounters and its most marking
moments.

Paulo Silva and Miguel Saraiva, both Technical
Managers of Markdata, made a resume of the
most recent and relevant projects executed by
Markdata, like for instance the multi-country
audiences analysis software “MyEurodataTV”,
the ad-hoc reports for Digitime (company from
the Mediametrie group) or the “PPM-Arbitron”
project.

Markdata presented the new development
platform, MAP (Markdata Application Platform),
which allows to create ad-hoc solutions for all
kind of medias, representing this way a
significant evolution of the current platform
“Markdata Media Workstation”.

This presentation was made by André Moreira
(Project Coordinator) and Francisco Gimenez
(Responsible for the Clients Support Service)




Serge Knecht, (Responsible for the Costumer
Service Support for Gfk-Audimetrie, Belgium),
participated on the event sharing the Belgium
experience on the utilization of the Markdata
development tools (Markdata Media
FrameWork) and consequent reaction of the
Belgium market upon this new technology.

George Brady (Project Coordinator for PPM)
and Jenny Tsao, (Executive-Trainner from
Arbitron) presented their Portable Peoplemeter
as well as the analysis tool developed by
Markdata for the American market (Arbitron
PPM Analysis Tool).

Damaso Quintana, (Tele5 IT Manager) made
an introduction about the results of the Spanish
Channel, and also about the reasons that took
Tele5 on the last years to choose Markdata as
exclusive software supplier.

Luis Alferes (Executive from the Clients
Support Service of Markdata) and José Carlos
Lameiras (Technical Director of media planning
projects from Markdata) presented the new
software for Planning on Multimedia as well as
the new Strategic optimizer (Advisor) integrated
on the platform Markdata Media Work Station.
In this scoop was equally presented an
experience of fusioned Radio and TV data
(Bareme/TAM).
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Guilherme Batista (Technical Director of media
planning projects from Markdata) together with
Manuel Monteiro (Director of planning and
audiences from Mediamonitor) presented the
negotiation module (Pricegest) of the planning
software and also the software that makes the
connection between the Markdata planning
software and the clients software for buying
management (Adlink).

The first day ended with a guided tour to the Segovia village, followed by a dinner with
entertainment on the typical restaurant “Meson de Candido”.
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In the following day, Rodrigo Mensurado, (General Manager for Medialog) began the
demo sessions with a presentation about Medialog Europe (Markdata Group) and in
particular explaining the global client managing solutions in the context of planning
(Adlog).

Héctor Matus Castellanos (Qualitty Control Manager from IBOPE AGB Mexico) showed
the evolution of the services supplied by IBOPE since 1997, and their gradual migration
to the Markdata solutions, having now available TV, Radio, Outdoor and Multi-media
studies totally integrated on Markdata Media WorkStation. Finally spoke about his
system, the “Sistema Media Smart Assistance” implemented for on-line technical
assistance to clients on subjects related to Markdata Media Workstation (Media Smart
Station in Mexico).



Luisa Hinojosa (Regional Operations Manager of
IBOPE Media International) and Aaron Silva
(Responsible for the Costumer Support Service on the
Panregional office in Miami), ended the demo sessions
with a perspective of the positioning of the IBOPE
services internationally, technical aspects of the
databases commercialized on the United States and
their experience on the introduction of Markdata Media
WorkStation, as well as the business opportunities for
2007.

Thank you for 10 years of

Follows some illustrative comments about the introduction of “Markdata Media
WorkStation”:

“This tool is as efficientor i nef fi cient as the wuser
“Now with MW, the question is not how can | retrieve the information, but what exactly is
the information that | am looking to retrieve. The option s are endl ess
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“I have gotten little training but the software is so user friendly that | was able to get right

on top of the Il earning curve."’
“The software is easy to use, fastandf | exi bl e t o the users n ef"
“l am sure this is only the beginningofa‘ on&op-shop’ for all meecti ) -

“Organization: the fact that you can save your reports in groups and in the :
possibility to change colors and cu
“Workspace, | like that | can create shortcuts to diffe r en't docu
“Pan regional, much easiertorunc ount ry by country

Flavio Ferrari (General Manager of IBOPE
Media International), ended the 7°
International Markdata Meeting, with a
retrospective of the relations between
IBOPE and Markdata, renovating interest on
the continuation of this relation as a bet for
the future of both companies.

They awarded Markdata for the second
consecutive year. This award, nominated as
“Ponto de Rating”, was given to Markdata
for being the company external to IBOPE
that on their understanding have contributed
with more effort and solutions on the last
year.




The award was presented to Dr. Luis Queirds, Chairman of Marktest Group.

After the end of the demo sessions, there were independent discussion groups where it
was analyzed in detail the particular situations of each client/country.

The result of this meeting was once more very positive, with clients reacting in positively
to the solutions presented and with high expectations facing the future.



